
	[image: image1.png]@ Aria-Pacific
Broadcasting Union



    [image: image2.png]


        [image: image3.jpg]Singapore Exhibition
Services Pte | td






	[image: image4.png]Radiofl sia




RADIOASIA 2011 CONFERENCE

New Delhi, 21-23 February 2011

Radio on Air Everywhere – Adopting Multiplatform Strategies




RadioAsia 2011 provides a thought-exchange forum for radio media practitioners, communication specialists, policy makers, and academics from across the Asia-Pacific and beyond. Reputed speakers share their expertise on current radio and provide perspectives for radio’s future. The event comprises a half-day of workshops followed by a two and a half day conference where leading radio personalities deliver papers and presentations.
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	RADIO WORKSHOPS

Day 1: 21 February 2011 (Monday) 

Workshops on specific subjects of topical interest



	Workshop 1

9-10.30 pm
	Profiling your Target Audience through Audience Measurement Data

Facilitator:  Mark Neely, Regional Director Radio, Asia/Pacific,

Nielsen Company

This workshop will focus on the current research tools available to the Industry and examine methods of interrogating the available data for sales and programming.



	Workshop 2

9-5-30 pm
	ABU/UNESCAP  Workshop: Emergency Warnings for Natural Disasters- Developing a Broadcast Plan 
Facilitator: Rajendra Sharma, Executive Director, Antenna Foundation, Nepal 
The workshop will look at developing  and training  process s for issuing, verifying , updating and terminating early warning broadcast requests. It will train broadcasters in enhancing skills of  writing scripts and producing emergency warning messages


	Workshop 3

11am -12.30 pm
	The Digital Radio Experience at Your Fingertips

Facilitator: Digital Radio Mondiale Consortium (DRM)
Digital radio will change how we conceive radio programming. 
The workshop will show case a short update on the DRM digital radio standard and the latest developments around the World. This workshop will offer participants an opportunity to learn more about the flexibility of DRM and to try out some of the advanced features. The participants will haves ‘hands-on’ experience.



______________

RADIOASIA 2011 CONFERENCE

CONFERENCE PROGRAMME

Radio on Air Everywhere – Adopting Multiplatform Strategies

RadioAsia2011 Conference addresses on-going developments in radio broadcasting content and services while highlighting the near future opportunities and challenges. The transformation that radio broadcasting has undergone has indeed paved the way forward, enabling audiences to access radio through multiple delivery platforms and interact with broadcasters. 

This convergence of new media has resulted in latest technologies, such as I-phones, iPods, and mp3 players that have changed the dynamics of traditional radio and transformed its markets, programming and audiences. With this changed scenario, it is imperative to explore all related issues including listener interaction, new content genres and services, programming to address global audiences, policy changes, changing trends in advertising, management concerns and the challenges and opportunities of broadcasting socially relevant messages to reach the relevant audiences.  

RadioAsia 2011 will explore the radio scene in Asia, where multi-platform radio, convergence, global programming, and diverse audiences bring up opportunities as well as for radio and its development. 

The conference sessions will also address need for training content creators in creating digital radio content, attracting the younger audiences, growth of digital and interactive radio in India, top radio programming and how to get to the top, demands on radio to be technically progressive with iTunes, iPods and iPads.  

	Day 1: 21 February 2011 (Monday)



	2:00 pm
	Opening Ceremony

Welcome Remarks

Sundeep Muppidi, Secretary General

Asian Media Information and Communication Centre 

Takeshi Doki, Director Programme

Asia Pacific Broadcasting Union

Keynote Address

Media Scenario in India: How Radio Can Fulfill its Role

Kiran Karnik, India
Address by Principal Sponsor

When Will Digital Radio Take Off - a DRM Perspective, 

Ms Ruxandra Obreja, BBC, President Digital Radio Mondiale (DRM) Association 



	2.45-3.15 pm
	Refreshment Break

	Session 1

3:15-4.45 pm
	Paradigm Shift in Content Programming: Digital Radio, Internet, Blogs and Interactive Platforms for Global Radio

Chair: Ms Kudsia Kahar, General Manager, AMP Radio networks, Malaysia

With the media consumers accessing multiple platforms for content consumption, radio broadcasters have re-invented themselves to meet the needs of the audiences. Multi-platform radio, convergence, global programming and diverse audiences bring up opportunities and challenges. Building on the new radio for global audiences, the session explores issues in content, marketing, and audience strategies, bringing together diverse experiences.

· Multi Platform, Multi Language, Multi Stream Content for 

     Diverse   and Fragmented Audiences

Dr Michael McCluskey, Chief Executive Officer, ABC Radio Australia

· Enhanced Content Delivery Possibilities in Digital Radio, How does DRM Meet these Expectations

           Alexander Zink, Fraunhofer IIS, Vice President, DRM 

· Multi Platform Strategies of NHK Language Programs

            Masahiko Hattori, Senior Producer, Educational, Inc.

            NHK, Japan

· FM radio in India, How it changed Radio Listening and Advertising Acceptance
          Pradeep Hejmadi, Senior Vice President, 

          TAM Media Research Pvt. Ltd


	Session 2
4.45-5.30 pm
	How Technology has impacted Radio Content and Services 

Chair: Neil Curry, Head of Business Development for The Asia Pacific Region, BBC, London
Technology continues to positively impact radio content creation and delivery of programmes. This session will receive an update on what new toots and facilities has the technology come up with.

· How new Radio has Impacted Content, Services and Listening Habits in Australia

Ms Joan Warner, Chief Executive Officer, Commercial Radio Australia

· Using Internet Streaming for Engaging Listeners and Generating Revenue 
     Nicolas Levitte, Vice-President Client Services, Ando Media Group 
· Are traditional radio channels dead?
Jochen Huber, Transradio SenderSysteme, DRM EB Chairman



	Day 2: 22 February  2011 (Tuesday)



	Session 3

9-10:00 am
	Public Service Broadcasting – has it come of age or is it still stuck in the past. Does radio broadcast socially relevant messages to reach intended audiences? 

Chair: Dr. R. Sreedher, Director, CEMCA 
Without change, the institution of public service broadcasting will wither away. This session will address related issues such as role of partnerships in PSBs and how partnerships help disseminate PSB content; new technologies to push PSB message to areas not targeted by traditional radio and impact of using popular disk jockeys to disseminate the PSB message. 

· Synergising Public Service Broadcasting and Community Broadcasting 
          Ms. Esther Kar, Joint Secretary, National Commission for

           Minorities, India

· The Role of Public service broadcasting in pluralist communication – unpracticed lesson in Sri Lanka.
M.C Rasmin, Director, Sri Lanka Development Journalist Forum, Sri Lanka

· Public Service Broadcasting: Beyond State Control
Sajan Venniyoor,Country Representative, India, Deutsche Welle

· Radio IS public service: How radio is the flag bearer of information dissemination

Ms Vineeta Dwivedi, Project Director, DRM



	Session 4

10 am-11 am
	Panel Discussion: Radio’s Positive Role in Conflict Reporting

Moderator: 

With conflicts emerging all over the world, radio can play a very constructive role in helping towards resolution of the conflicts through positive reporting and through elimination of negative media messages. A panel of distinguished panellists will examine various aspects of the issue and come up with some guidelines.  
· Dr Michael McCluskey, Chief Executive Officer, Radio Australia

· Basharat Ahmed Khan, Controller Media Centre, Indira 
· Gandhi National Centre for the Arts (IGNCA)

· Bryan Curtis, Head of English Channel, RTHK, Hong Kong
· Rajendra Sharma, Executive Director, Antenna Foundation, Nepal 
· Neil Curry, BBC, London


	Session 5

11.30 am-12:30 pm
	Changing Management: Increasing listenership among younger audiences and their role in future radio
Chair:
Tune in to any channel and one can clearly hear the new zest in the voice of radio. Radio today is more than just regular news and film based shows. It is about connecting with the audience. With the growing popularity of this medium among the youth, is the face of radio changing? This session will analyze this changing trend.

· Catching them Young, Capturing their Attention: The new Mantra of the New Radio
Shaswati Goswami, Associate Professor, Indian Institute of Mass Communication

· Are Young People Listening to Radio  and How Do We Keep Them

Ms Kathryn Brown, Strategic Development, Commercial Radio Australia

· Youth, the Indian Listeners of Radio: Some Observations 

Dr Binod C Agrawal, Director, TALEEM Research Foundation

· Catch 'em young: Radio programming to capture Young Minds 

Dr. Kanchan K. Malik, University of Hyderabad

· TBC

T. Arunan, Transmission Executive, AIR Chennai

	12:30-2 pm
	Lunch



	Session 6

2-3:30 pm
	Top Radio Programming and Station Management 

Chair: Rajendra Sharma, Nepal
With multiple radio channels, and repeated content, how does the industry face these challenges and meet the individual station’s need to stay on top? The commercial success of a radio channel is the most important factor in its growth, since advertising often dictates the content. The limitations with content experimentation, global reach, multiple languages, complex technologies and free markets act as big challenges for radio station managers who need to retain and increase audience numbers. 

· TBC
Harrish M. Bhatia, Chief Executive Officer, 94.3 MY FM

· Segmenting and Super Serving your Audiences
Tim Ayris, DRM Steering Board Member 

· The Rise of Niche Channels. 
Amritendu Roy, Head, Radio Business,91.9 Friends FM, ,Kolkata 


· TBC

Sunil Kumar, Co-founder & Managing Director, Big River Radio

· TBC

Kavitha Sriniwasan, Station Incharge, KSR Group of Institutions, India



	Session 7

4-5:30 pm
	Exploring Commercial FM Radio: Leveraging the Enhanced Audience Interest in Radio    

Chair: Jake Abdullah, Group General Manager, AMP Radio

           Networks, Malaysia 
Business promotion is one of the most crucial tasks in commercial radio, something that brings in revenue. Even the Community Radio stations would need to bring in some sort of commercial revenues for sustaining their operations. This session will help understand how marketing and promotion is integrated to maximise value for audiences’ investment in digital radio. 

· New Radio and Commercial FM Broadcasters: How to make Transition from FM to Digital
Ms Joan Warner, Chief Executive Officer, Commercial Radio Australia

· The Future of Radio Marketing and Sales in the Digital World

Ms Kudsia Kahar, AMP Radio Networks, Malaysia

· Perspective of a New Broadcaster: Looking at Markets
· Audience Research and Brand Promotion
          Mark Neely, , Regional Director Radio, Asia/Pacific,

           Nielsen Company



	Day 3: 23 February 2011 (Wednesday)



	Session 8

9-10.30 am
	Media Convergence and Growing Demands on Radio - Is the Industry Heeding these Needs?

Chair: Dr. Sundeep R. Muppidi, Secretary-General, AMIC

Progressive innovations like iTunes, iPods, iPads, and other mp3 players have all bundled radio as a featured application. Is such a convergence with the other media formats a positive or negative attribute to radio today?  This session will address the opportunities and challenges. 

· Radio as a New Media Tool in the era of Convergence
Amitabh Srivastava, Country Manager, Radio Netherlands  

· Media Convergence - an Opportunity or Threat for Indian Media Owners: Who stands to gain Media Owner, Reader or Advertiser?         
Anurag Batra, Publisher and Editor-In-Chief,  Exchange4media.com

· Internet Radio for Knowledge Sharing & Community Building
Kalinga  Athulathmudali, Manager Development Support, Metatechno  Lanka, Sri Lanka

· TBC

Khor Kok Yeow, Wawasan Open University, Malaysia

· TBC

Osama Manzar, Director, Digital Empowerment Foundation, India


	Session 9

11 am-12:30 pm
	Getting to the ‘Top of the Market’ 
Chair: Ruxandra Obreja, London
This session will receive reports from leading broadcasters on how they were able to rise to the top levels in their respective markets.

Getting to the Top: Success Factor

· Programming Radio Content for Real People
          Jake Abdullah, Malaysia 
· Media Prima

· Radio Mirchi

· Steve Ahern, Managing Director, Ahern Media & Training Pty Ltd
Australia



	12:30-2 pm
	Lunch 

	Session 10

2-3:30 pm
	Radio Broadcasters’ Case studies

Chair:  Dr Michael McCluskey, ABC Radio Australia

Interesting case studies by several broadcasters on the several aspects of radio broadcasting.

· Shibu Maga Z- Attracting Younger Audiences

           Tomohiro Kato,  Senior Program Director, Radio Programs Center

      NHK, Japan

· How AIR catalysed Development in Agriculture in India
     AIR 

· Broadcasting Industry and its Future 

     Vijay Sadhu, Senior Executive, Asia Pacific Broadcasting 

      Union, Malaysia 
· Technology Infusion in Commercial Broadcaster in India: How they changed Content 

BECIL



	Session 11

4-5:30 pm
	National and International Radio
Chair: Bryan Curtis, RTHK, Hong Kong

International radio has contributed to niche programming in Asia. In this effort satellite radio provides a huge choice. However, subscription radio services have yet to realize its full potential.

· Convergence of Technologies in International Broadcasting
Ludo Maes, TDP, DRM Vice Chairman

· Satellite Radio a boon for Asian Nations in a Convergent Scenario

Dr. R. Sreedher, Director of Commonwealth Educational Media centre for Asia

· TBC

Naimur Rahman, Director, One World South Asia


	Conference Concludes
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